1. Provide a brief overview of the selected campaign, including the campaign’s name, the entity behind it, and its objectives.
The selected campaign is the KATSEYE GAP Jeans Campaign, created by GAP. The campaign features the girl group KATSEYE dancing to the song Milkshake while wearing GAP jeans, with the goal of showing that GAP jeans are for everyone, regardless of gender, race, or style. The campaign also gained attention because it was compared to the American Eagle Sydney Sweeney jeans campaign, which led to online discussions about representation and branding. 
2. Discuss what aspects of the campaign you like and dislike. Be specific and provide examples from the campaign content.
One aspect I really like about the campaign is its strong message of diversity and inclusion. KATSEYE represents different backgrounds of styles, which helps show that anyone can wear GAP jeans. The fun, energetic dancing and music also make the ad memorable, which makes it more interested in the brand. Additionally, using KATSEYE connects GAP to younger audiences who follow pop culture and social media trends.
The main thing that I dislike is that the campaign does not clearly explain why the song “Milkshake” was chosen. While it fits the fun vibe of the ad, more explanation or storytelling could have helped connect the music more directly to the brand message. 
3. Evaluate whether you believe the campaign is effective in achieving its objectives. Support your evaluation with evidence from the campaign’s impact, engagement, or results.
I believe the campaign was effective in achieving its objectives because it went viral and generated high engagement. Many people recreated the dance and shared the ad online, which shows strong audience interaction. The campaign also sparked comparisons between GAP and American Eagle in marketing discussions, proving that it made an impact. By using KATSEYE’s popularity and message of representation, GAP successfully attracted attention and encouraged people to consider buying their jeans.  
4. Research and explain how the campaign aligns with the weekly goals of defining a social media plan and understanding the SMM planning cycle. Identify specific elements of the campaign that reflect these concepts.
The KATSEYE x GAP campaign aligns with weekly goals by showing how clear a social media plan targets a specific audience (Gen Z), delivers a consistent message of self-expression, and uses platforms like TikTok and Instagram. It also follows the SMM planning cycle by strategically creating, publishing, and engaging audiences with KATSEYE- centered content, then measuring success through likes, views, and shares. 


