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1. Target Audience Analysis: Identify and describe FreshBite Eateries' (or alternative)
target audience, considering their dining preferences, lifestyles, and mobile device
usage habits.

FreshBite Eateries targets Gen Z and Millennial customers (ages 18-40) who value
convenience, customization, and healthier fast-casual dining options. Many are college
students, young professionals, and busy individuals looking for quick meals that still feel
fresh and high quality. Their lifestyles are fast-paced, and they often rely on mobile ordering
to save time between classes, work shifts, or commuting.

What makes them tick:

¢ Dining Preferences: Customers prefer customizable bowls, wraps, and salads with
fresh ingredients. They appreciate transparency about nutrition, fast service, and
digital ordering options that reduce wait times.

o Lifestyle Habits: The target audience is highly social and digitally connected. They
frequently discover restaurants through social media trends, influencer posts, and
peer recommendations. They enjoy brands that feel authentic, modern, and
community focused.

¢ Mobile Device Usage: Most customers browse menus, use restaurant apps,
respond to SMS promotions, and interact with short-form content on platforms like
Instagram and TikTok. Because mobile devices play a central role in their daily
routines, FreshBite’s marketing must be mobile-first, visually engaging, and easy to
navigate.

2. Social Media Monitoring and Management Tools: Research and select social media
monitoring and management tools (e.g., Hootsuite, Sprout Social, Brandwatch) that
can aid in tracking and optimizing the mobile marketing campaign.

To track performance and improve campaign effectiveness, FreshBite Eateries will use
several social media monitoring tools:

e Hootsuite: Used to schedule posts, manage multiple platforms in one dashboard,
and monitor engagement trends over time.

e Sprout Social: Provides deeper analytics such as audience demographics,
sentiment analysis, and performance reports that help refine messaging strategies.

« Brandwatch: Allows the brand to monitor online conversations, hashtags, and
customer feedback in real time, helping identify emerging food trends or potential
issues quickly.

Using these tools together ensures FreshBite maintains consistent branding while adapting
to audience behavior.
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3. Mobile-Friendly Content: Create at least two mobile-friendly content tailored to the
target audience's preferences, including visually appealing images and concise,
engaging text.

FreshBite’s mobile content should be quick, visually appealing, and easy to interact with on
a smartphone.

1. Instagram Reel - “FreshBite in 15 Seconds”

o Visuals: Fast cuts of ingredients being prepared, bowls assembled, and customers
picking up orders. Bright colors highlight freshness.

o Text Overlay: “Fresh.Fast.Made for You.”
e Caption: “Your lunch break just got better. Order ahead in the FreshBite app.”
¢ Callto Action: Tap link to order.
2. Interactive Story — “Build Your Perfect Bowl”
¢ Visuals: Poll stickers where users choose toppings, sauces, or proteins.
o Text Overlay: “What’s your combo today?”
e Caption: “Vote now and unlock a surprise mobile deal.”
¢ Callto Action: Swipe up to download the app.
These content formats are short, vertical, and optimized for mobile viewing habits.

4. Mobile App Integration: Propose strategies for integrating mobile app features, such
as push notifications and loyalty programs, into the mobile marketing campaign.

FreshBite’s mobile app will serve as the central hub of customer engagement.

e Push Notifications: Send personalized reminders during peak dining times, such as
lunch or dinner specials, limited-time menu items, or loyalty rewards.

o Loyalty Program: Customers earn points for purchases, app orders, and referrals.
Rewards may include free toppings, exclusive discounts, or early access to new
menu items.

¢ Location-Based Services: Geo- targeted notifications alert customers to nearby
FreshBite locations and special offers when they are within a certain radius.

¢ In-App Storytelling: Features like saved favorite orders, quick reorder buttons, and
nutritional information improve convenience and encourage repeat usage.

5. Campaign Execution: Provide precise details on how you would implement the
mobile marketing strategy, including mobile app promotions, SMS campaigns, and
targeted social media advertisements.
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FreshBite Eateries will implement the mobile marketing campaign using a structured
rollout:

1.

Content Calendar: Post weekly reels, stories, and promotional graphics that
showcase fresh ingredients, nhew menu items, and behind-the-scenes kitchen
moments.

Mobile App Promotions: Offer incentives such as free drink or bonus loyalty
rewards. Messages should be short and friendly to match the brand tone.

SMS Campaigns: Send concise messages with exclusive deals, flash promotions,
and reminders about loyalty rewards. Messages should be short and friendly to
match the brand tone

Targeted Social Ads: Use Instagram, TikTok, and Facebook ads targeting local
audiences near FreshBite locations, focusing on students and health-conscious
diners.

User-Generated Content: Encourage customers to share meals using a branded
hashtag like #FreshBiteFuel to increase authenticity and reach.

6. Monitoring and Optimization: Provide precise details as to your selection of social
media monitoring and management tools that you would use to track campaign
performance, monitor social media mentions, and adjust the strategy based on real-
time data.

FreshBite will continuously monitor campaign performance and adjust strategies using
real-time performance:

Hootsuite & Sprout Social: Monitor brand mentions, customer sentiment, and
trending conversations about food or dining experiences.

Brandwatch: Monitor mentions, hashtags, and what people are saying about
EcoScape Adventures.

A/B Testing: Test different visuals, captions, and push notification timing to
determine what drives the most engagement.

Real-Time Tweaks: Boost high-performing content, adjust underperforming posts,
and respond quickly to customer feedback to maintain a positive brand image.

7. Measuring Success: Define key performance indicators (KPls) to assess the
success of the mobile marketing campaign, such as app download rates, conversion
rates, and customer feedback. Make sure your KPIs are meaningful and relevant.

FreshBite Eateries will evaluate campaign success using meaningful and measurable
metrics:
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¢ App Downloads: Number of new users installing the FreshBite app.
o Social Media Engagement: Likes, comments, shares, story taps, and video views.

o Conversion Rate: Percentage of users who place orders after interacting with
mobile content.

o Customer Feedback: Reviews, ratings, and sentiment analysis across social
platforms.

¢ SMS Engagement: Click-through rates and promotion redemption levels.
¢ Loyalty Program Growth: Number of new members and repeat customers.

Tracking these KPIs allows FreshBite to refine its strategy, improve customer engagement,
and ensure the mobile campaign drives both brand awareness and sales.
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